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Annual YoY growth of 170%


January 2015
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"KREHEHARFD-OFEETER , Appsiifl , RS EFEARSIH:Hib(]
EHEEMIHER. ...

(CMO Council/ Tealium, Q3 2014)

“l feel more like a ClIO than a CMO! | have marketing

automation, CRM, listening platforms—I'muptomy . ..... ﬁ'ﬁﬁé”l‘l&lZﬁ EE_IJ: I E

eyeballs in technology.”
12%{FEFEEIE 205 8 TE
(Winterberry Group)
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“我觉得更像一个CIO，而不是CMO！我有营销平台、CRM、社会化媒体营销平台…，我已经把精力放在了技术上。”


TRASH TSRS G REIE

“To what extent do you agree or disagree with each of these statements about the pace
of change you experience as a marketing leader?”
(4 or 5 on a scale of 1 [strongly disagree] to 5 [strongly agree])

Strongly agree [l Agree
gy ag 9 Total %

The pace of change in technology and
marketing will continue to accelerate

Strongly agree [l Agree

The pace of change in technology and
marketing will continue to accelerate

Annual planning is challenging because the 20%
pace of change is so much faster

It is difficult to keep up with changes in 13%
marketing technology and practices

— 4%

Total %
96%

| feel overwhelmed by the speed at which
things change in the business

Base: 117 B2B marketing leaders

Source: Forrester/Business Marketing Association May 2013 Global Marketing Online Surve
96881 Source
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Forrester与商业营销协会在13年的全球营销在线调查中得出：“在技术和营销上变化的步伐将继续加速” 非常赞同与赞同占到96%


Table 3: Key acquisitions in the marketing segment by software vendors

Date
Sep 09
Aug 10
Jan 11
Mar 11
Aug 11
Nov 11
Nov 11
May 12
Jul 12
Aug 12
Oct 12
Dec 12
Jul 13
Jul 13
Oct 13
Oct 13
Dec-13
Feb 14
Apr 14
May 14

Name
Omniture
Unica
DemDex
Radian6
Autonomy
Auditude
Efficient Frontier
Vitrue
Wildfire
BuddyMedia
MarketingPilot
Eloqua
ExactTarget
Neolane
Compendium
Xtify
Responsys
BlueKai
Silverpop
SeeWhy

Acquirer
Adobe

IBM

Adobe
Salesforce.com
HP

Adaobe

Adobe

Oracle

Google
Salesforce.com
Microsoft
Oracle
Salesforce.com
Adobe

Oracle

IBM

Oracle

Qracle

IBM

SAP

Area
Online marketing

Marketing analytics
DMP

social media monitoring
Software o/w marketing

Video ad platform
Search marketing
Social marketing
Social marketing
Social marketing
Marketing
Marketing-automation
Email marketing
Marketing-automation
Content-marketing
Mobile marketing
Cloud-marketing
DMP
Marketing-automation
Remarketing

Amount ($m)
1,800
480
60

326
11,300
120
400
300
350
745
n/a
835
2,500
600

n/a
1,400
400
270

Source: Natixis
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Category NAdobe |ﬁalesforce Oracle 1IBnA HP
Social Media Listening Adobe Radianc Oracle SRM Coremetrics Explaore
Social
Social Media Adobe Buddy Media Oracle SRM [ redia
MManagemeamnt Social Agore gation
Service
Social Media/Digital Adobe Social-com Integrates Coremetrics [
Adwvertising media with other
O ptimizer
Multi-channel Adobe ExactTarget/Pard Eloguaand Unica TeamSite
marketing automation Campaigm Respomnsys
Aonalytics and Insights Adobe Integrates with BlueKai Coremetrics Drigital

SAomabytics

other platforms

MMarketing
Hulb

Contemnt
creatiom/Sman age mermt

Adobe
Experience
Panager

Integrates with
other platforms

Compendium

MMarketing
Center

TeamSite

Targeting and Testing

Adobe
Target

ExactTarget

Elogua

MMarketing
Center

O ptimost
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$6.2B funding and acquisitions in just second half of last year
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1. SHEARANESETTERE 1. NWHEXGTIENFFES
& (49%) (60.9% )
2. BEFAEEIEZSE (45%) 2. PEIREHEZE  EAERETIA
3. XPEREEKEYRIEFIhEE R ATZ (60.9% )
FFA& (45% ) 3. BEEZWHINIEWRSTIE
(45% )

#WESEJR . (EConsultancy, Jan, 2015 , Winterberry Group, Dec, 2014)
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1. EFSMEE (30%) 1. T=EH (37%)
2. RBEMI (29%) 2. ®oEH (28%)
3. ISMWEHENES (27% ) 3. B (25%)

#UERIR . (EConsultancy, Jan, 2015) FUESEJR © (Economist Intelligence Unit, Nov, 2014)




expectations
Data Management
Platforms (Adwvertising)
Data-Driven Marketing
Tag Management
Responsive Design
Content Marketing
Commerce Experiences
Digitalized Business Processes
Automatic Content Recognition
Digital Commerce
MNeurcbusiness
Augmented Reality
Social Co-browsing
Multichannel Attribution
Marketing Technology Integrators
Mobile Marketing Analytics
Digital Marketing Hubs

Quantified Self
Programmatic Direct Advertising
Persona Management

Marketing Talent Communities

Real-Time Marketing &

Native Advertising
Privacy Management Tools

L Social Marketing
O Crowdsourcing
L Advocacy/Loyalty Marketing

L)
> Event-Triggered Marketing
Multichannel Marketing
Q Social Analytics

Social TV

e Personalization O
Digital Offers 2 S?:li:}m::;:?ng o Y Web Analytics
Gamificati - o L h
s Real-Time Bidding (Advertising) Predictive Analytics
- Online Product 'S Idea Management for

Digital Marketing
Email Marketing

Lead Management
Mobile Adwvertising
Mobile Ticketing

Dynamic Creative Optimization
Digital Qut-of-Home
Campaign Segmentation

Recommendation Engine
Social Media
Distribution

~J
Online Advertising
Data Exchanges

As of July 2014

g Peak of
Innowvation Trough of Plateau of
Inflated Slope of Enlightenment
Trigger Expectations Disillusionment Productivity
time g
Plateau will be reached in: dbaciale

O less than 2 years

Source: Gartner (July 2014)

B

O 2 to 5 years @ 5 to 10 years A more than 10 years @& before plateau
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An explosion of customer experience touchpoints. Delivering cross-touchpoint customer experiences drives need for new capability.
evangelize  传福音；使信基督教
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“You go marketing with the technology you have— not the technology you might want or wish to have.” 
technology changes exponentially；organizations change logarithmically；technology management is deciding which changes are adopted
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External
Ad serving applications ap%ﬁg?i?)lns
Paid search Bid management Mobile  email SMS ma%‘;;‘;:‘émt
Social Capability Lol s
Channel integration External application #Wi'
integration dentity integration
management E a

L . X-channel campaign
Optimization Testing and
P targeg;ing Analytics management

Pres e Global rules
management attribution

Collaboration Work flows
Resource Enterprise Data
management feporting management

¥-channel
BEa
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TR BRI

-7 /

FUERE © Forrester Research, Inc.
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Plugin Directory

Exarding WardPrass Plugins ean extend WordPress to do almost anything you ean imagine, In the

wenload, rate, and commen on all the best phagins the

29,871 plugins
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推动这种根本性的改变是什么?
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Gear Pro HD 720p Action Camera Road Test
by SCOTTCOD4

1 year ago - 8,269 views

Here is my
don ;
HD

rst road test using the gear pro HD action
Il with the bright sunshine, and

-~

_ WEELTT IO LAlIISEG WILH YO LIS 100 13 TIUWSYET, WAL ol iy Ui YU ane
Gear Pro HD Miami Beach

by Manuel Palerm

2 years ago * 14,580 views

Just a normal day at the beach. | am also testing my
comments below on what you think of the _..

SEIMES SESM 10 DE 31 TNE TAES, WILN SVErYONE Trom [SENags SINs 1o
Gear Pro GDV2B8BK ACTIV Full HD 1080p #
Drone

by Ben Abraham

& meonths ago » 4467 views

Testing the Pyle Drone with the Gear Pro GDWVZ88BI
Camera, Great shots, check out the city sky line

HD


演示者
演示文稿备注
http://www.woshipm.com/pd/133143.html
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SUPPORT
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http://www.woshipm.com/pd/133143.html
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http://www.woshipm.com/pd/133143.html
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